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Business goals, Technologies used and Benefits of Technologies
Acxiom’s goals are to create and deliver customer and information management solutions to clients (companies) in order to enable them to build great relationships with their customers. According to Acxiom (2008), Acxiom also aims to help companies improve acquisition, retention, channel management and authorization; as well as increase collections and reduce fraud, increase operational efficiencies and improve end-user satisfaction.
Acxiom Corporation has a large and strong reliable data base platform which allows the company to store, retrieve and distribute the right and accurate information at the right time. However, the company uses lots of sophisticated data bases technologies and lots of network infrastructures: AbiliTec and InfoBase, which Acxiom manages to use them to make their Customer Data Integration (CDI) unique and thereby enable them to maintain to be the industry leader. According to Acxiom (2008),
AbiliTec helps to form the fundamental layer for all customer and information management initiatives. Acxiom is linking technology with disparate representations of names and addresses of customers.
Benefits:
· Enables a single, accurate view of the customer across all enterprise touch points. 
· Handles large-scale database environments of hundreds of millions of customer records

· Accommodates real-time transactional needs

· Enables integration of operational and information systems to synchronize business functions around the customer

· Links individual customer information from multiple data sources for specific marketing applications

· Simplifies and expedites update and maintenance processes for data warehousing

· Provides links for consumers, business and address, available in the US, UK and Australia


InfoBase provides the most accurate and comprehensive, multi-sourced data coverage available in today’s marketplace. It is the largest collection of consumer and telephone data available in one source for database or files appending, analytical services, mailing lists, and e-mail marketing. In Acxiom’s InfoBase products, there are approximately 185 data elements for every consumer in the U.S. 
Benefits in listing:
· Increase customer acquisition
· Reduce new customer acquisition costs
· Improve targeting
· Market to niche segments
· Reduce direct mail costs—fewest duplicates and best-known addresses

Acxiom’s 360° consumer view
According to Acxiom (2008), basically speaking, Acxiom's 360° view of consumers is a comprehensive view can give a company the means to better serve customers by focusing marketing and customer service efforts on products and services that interest them the most.
Acxiom resolves underlying issues of data quality to ensure “fit for purpose” customer information, they also integrate data, data services and technology to create innovative Customer Information Solutions that enable their clients to measurably improve performance:
· Increased sales performance and revenue

· More effective customer acquisition 

· Customers targeted by profiles and preferences

· Enhanced customer relationship loyalty

· Operational cost reduction

· Automation of complex customer data management processes 

Information vs. Decision-making
The quantity and quality of information is significantly important for decision-making in business process; the more information a company has, the clearer it understands the situation in customer relationship management. For example: the more information about each customer a retailing company has, and the more strategic that the information is organized, the better decision on outsourcing clothing or on holding loyal and valuable customer that the company can make. However, for a company making timely decisions is critical to maximizing customer relationships, prospecting and retention strategy development, as well as increasing customer satisfaction, loyalty and lifetime value; and mass and quality information in database would be the basis that enhances the company to make good and quality decision. According to Acxiom (2008),
Benefits of information in relation to decision-making:
· Enhance marketing productivity and operational efficiency

· Improve speed to insight, as well as decision timeliness and quality

· Dramatically improve prospect marketing

· Bolster customer retention

· Drive growth, loyalty and customer satisfaction with real-time marketing offers

Organizational principles
Team work, team efforts that everybody involves, urgency and speed are the organizational principles for Acxiom. They believe fast speed of delivery to customer is significantly essential for doing a “quality job”. It implies that the right information must be precisely distributed to their clients at the right time – urgency, since it would have great impact on the quality of decision-making for its clients.
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