Scheme of Work Outline





ENGLISH 	10/2		Media Module –‘Selling the Poly’


6/7 Lessons





Overall learning aims from the scheme of work, 


and references to the National Curriculum:





Learn to identify author’s point of view in texts which aim to inform, consider the notion of objectivity in the press (and all texts), Consider how words, sounds and pictures are arranged in an attempt to persuade through creating their own media campaigns





En2 Reading 5c – how the nature and purpose of media products influence content and meaning


En2 Reading 5d – how audiences and readers choose and respond to media





Lesson 1:


Introduce the two texts from the Tracks anthology – ‘Big School, Big Trauma’ and ‘Starting School’


Through guiding questions, establish that each text has a voice, and through that voice an intention.


Teaching point – the text is not neutral.


Discussion to identify the difference in authors’ perspectives. How far do they agree? On what do they disagree? Are there any obvious things not mentioned? Why might this be?


Feedback discussion to whole class (via spokesman), ideas on board and transferred into Tracks books.


Homework – write a letter about this to the editor of the Independent, as either a Headteacher or a Y7 pupil.





Lesson 2:


Recap – different authors, different POVs, different intentions.


Reinforce – every author has an intention, which is made manifest by the form s/he chooses and the devices employed.


Go through intro to school prospectus as an example, picking out emotive language on the way. Also (briefly) consider pictures, layout, type etc. 


Identify the audiences for Independent extracts in the anthology, and look at how they are designed to appeal. In Tracks books, highlight a) Emotive language b)Fears or concerns and c) Positive suggestions for action.


Prime them for the next section of work: look critically at the large volume of advertising you will see, and think about who it is designed to appeal to, and how it is doing that.





Lesson 3:


Looking for voice and intention in different media texts – print ads, TV ads, radio ads, photojournalism, possibly a radio interview or something more PR focused. [Nb, gather material well in advance!] Consider speed of delivery, oral accent, background music, symbolism in images, emotive language etc.


Groups to examine a text each and then feedback to the whole class.





Lesson 4:


Brief on the advertising campaign they are to create, and start work. Explain about the Pitch.


(Emphasise assessed speaking and listening exercise.)


Every campaign to run across at least two different media. Radio can be represented by a script, TV by a shot list or storyboard, Poster or press ad can be created properly using collage etc. Look for ‘found’ images or take pictures if required (resourcing – cameras and developing?)





Lesson 5:


Continue work on campaign. Remind them to think about how they are going to present it.





Lesson 5a:


If this is going particularly well or particularly badly, consider extending by an extra lesson to allow more time!





Lesson 6:


The Pitch – delivery of presentations. Max 5 minutes each, be strict about timing.


Evaluation and discussion of campaigns. Who would the contract go to?


