Advertising Campaign – Selling the Poly





The Brief





The governors of Woolwich Polytechnic School have invited tenders for the contract to devise an advertising campaign for the school. Your group represents an advertising agency pitching for the contract.





They have identified the target audiences for the campaign as being 


Parents of children in Junior schools who are choosing a secondary school.


Pupils themselves who might come to the Poly.


Local businesses who might be willing to sponsor certain activities in the school





although they appreciate that not every advert will appeal to each of these groups equally. The governors would like your advice on what type of advertising (Radio, TV, Poster or Press ad) to use to reach each group, so please include with your sample adverts an indication as to which group they are targeted at.





The Pitch





Each group has been invited to deliver a short (5 minute) presentation. Because of the number of agencies pitching, the governors intend to be strict about the timing of each presentation.





Your presentation should be based around the sample advertisements you have produced, and you should have examples of ads in at least two different media. Given the short notice of the presentation date and the fact that you have not yet been awarded the contract, you are not expected to produce fully-realised adverts: it is your ideas, and your explanation of them which the governors are interested in at this stage.





Radio ads should take the form of a script (which has been timed to a suitable length for a 30-second ad). TV ads should have the principal shots story-boarded, along with details of any text which would appear on screen and voice-over script. Poster ads should be sketched out in rough, as layout is all-important in this case. Press ads may be sketched out or simply given as advert copy. Where photography is used you do not necessarily have to find actual photographs (although you are welcome to if you wish) – a simple description of the shot that you require will suffice at this stage.





In all cases you should specify where you would expect the adverts that you have created to run – which TV programmes or Radio stations they should appear on, which Magazines or Newspapers for print ads, and what kind of poster sites would be suitable for the target audience in each case.





Awarding the contract (assessment)





Your Pitch presentation should be well organised and all members of the team should know what they are doing and participate in the presentation according to their areas of expertise. You will need to prepare visual materials to show your ideas, and you should explain clearly the ideas behind them. 





Above all, your presentation should show that you can send out a clear and compelling positive image of the school, and that you have decided the best way to reach the target audience. The governors look forward to seeing your ideas!
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