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In this exercise, you are going to be using your knowledge of semiotics to produce an advertising ‘pitch’ for a brand of shampoo - which you will then present to the rest of the group.





You’ll need to work fast - you only have one lesson to plan your whole campaign...


___________________________________________________





Background :





Above is an image of a bottle of ‘Aussie’ shampoo. If it was in colour, you’d see that the bottle itself was a pale yellow, the writing was purple, and the graphics green. ‘Aussie’ products, as a brand, are marketed as being amongst the most ‘natural’ available to the consumer. The company doesn’t test on animals, and often uses ingredients in its products (fruit, and so on) which would be more normally associated with food than hair care. The company also capitalises upon the connotations of what is (or is percieved to be) “Australian” (wild, uncompromising, free-willed, and so on) in its branding. ‘Aussie’ shampoos occupy a fairly central position within the ‘hierarchy’ of hair care products - more expensive than most widely-known brands, but cheaper than specialist salon products. It would be fair to assume that its intended market was a relatively sophisticated consumer group.


___________________________________________________





Task :





In your groups, you will be preparing a ‘pitch’ for your ‘Aussie’ advertising campaign, which will consist of a single-page magazine ad in a mid-market ‘glossy’ (Cosmo or Marie Claire, for instance). By the end of the session, you will need to have produced :





A rough drawing of the image you wish to use


A caption which anchors its meaning





When you present your campaign to the group, you’ll be expected to justify why you chose the image(s) you did; what it/they might signify to a potential consumer; what connotations your image or text might carry; how you have framed the image, & how its composition affects its meanings; how you have anchored the meaning of the image. Aim to speak for around 2 minutes, and expect to answer questions.�Have fun..!


___________________________________________________
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