Sales Promotion

1. Create the product Boots in any exhibition for display the abilities of product and give the customer to try this product for free

2. Discount in the product suggestion period for make the customer fast buying decision 

3. No need the immediate cash for any agents

4. To pay for the agents for advertisement at lease 50%

5. To sell with the internet package

6. Leasking Campaign such as increase the payment choice for customer

7. Price Promotion

8. Incentive buying such as encourage the buying drive 

Special Events

1. To teach the agents

2. The opening product exhibition

3. The exhibition at the big mall

4. Home Page Design Contest

The approximately the total sales


From the research , they know that from the internet user 345 persons that has 214 persons interested in Internet Screen Phone or 62 % and from the persons who interested in the product can accept the price more than 22,500 baht (Anyway , they define the product price at 24,000 baht ) has 55 persons from 421 persons or 12.5 % that means this products was interested by the customer approximately 62 % when they’re on the reality sales time

The prediction of total sales for each months


The Company predicts the total sales by considered in the business cycle and both increase and decrease by each seasons . The product Internet Screen Phone was arranged in the same type as the IT tools and the competitors are the personal computers accessories company thus the company think that the demand of product is not stable same as other competitive company especially the Consumer Desktop that is the home user and match with the targets of company  

