Syllabus

IB 500: Global Economy

WEEKEND MBA December 2000

Ashok Batavia

OFFICE:

DePaul Center 6204, (312) 362-6671




e-mail:  abatavia@wppost.depaul.edu
OFFICE HOURS:
Saturday, before class

REQUIRED TEXT:
 International Business:  A Managerial Perspective, Griffin & Pustay.  2nd Edition, 1999.  Addison-Wesley Publishers.

OUTLINE:

1.  Overview of International Business



Chapter 1

2.  Global Marketplaces





Chapter 2

3.  International Trade Theory




Chapter 3

4.  IMF and Balance of Payments




Chapter 4

5.  Foreign Exchange and International Finance Markets

Chapter 5

6.  Trade Policies






Chapter 6

7.  International Organization





Chapter 7

8.  Legal and Political Forces





Chapter 8

9.  Roles of Culture






Chapter 9

10. Strategic Alliance






Chapter 12

Surveys from the The Economist and additional readings from The Wall Street Journal and The Financial Times will be covered.

There will be additional material covered in class for which you will be held responsible.

EXAMS & PRESENTATIONS:

There will be two exams, a midterm and a final, each worth 40% of the total course grade.  Any student missing an exam without permission will automatically be given a zero for the exam missed.  A group presentation will be worth 20%.  Group presentation assignments will be given in class.  Class participation is required.  Any student missing during group presentations will have his/her grade lowered by 5%.  

ABSOLUTELY NO EXTRA CREDIT

OTHER READINGS:
Articles from The Financial Times, The Wall Street Journal, and the The Economist will also be covered.

EXAM DATES:


Midterm



DEC 2,2000, 1 P.M.


Final




DEC16,2000, 9 A.M.

Group Presentations


DEC 16,2000

GRADING:


92 - 100
A


88 - 91

A-


84 - 87

B+


81 - 83

B


77 - 80

B-


74 - 76

C+


71 - 73

C


68 - 70

C-


65 - 67

D+


62 - 64

D


Below 61
F

GROUP PRESENTATIONS

The class will be split up into 8 different groups.  The objective of the presentation is to focus on how business is done in a particular country.

Consider a product(s) that your company is manufacturing here in the United States.  Assume that your company is considering introducing this product(s) in your country.  You are required to thoroughly analyze the country and make recommendations to your company on the feasibility of introducing the product(s) in the respective countries.

Factors of consideration:

1.  Macroeconomic Factors

2. Legal and Political Factors

3. Cultural Factors

4. Financial Factors

5. Trade Barriers

6. General Economic Factors

At the end of the presentations you will submit the following:

1. Copies of all materials used to gather the information toward the presentation.

2. A 10-page group paper on the presentation due a week before the presentation.

The groups will be allocated from among the following countries:

1. China

2. India

3. Russia

4. Japan

5. Brazil

6. S. Africa

7. Taiwan

8. Singapore

