OBJECTIVE EMPLOYMENT OBJECTIVE





When first graduating college, my employment objective was to travel. Now that I have worked abroad, I have realized that my employment objective is to take on a marketing position that concentrates on consumer business behavior. Consumers not only change from country to country, but also from region to region. It is intriguing to know what product or service will make one group tick and will not appeal to another. Being able to sell a product/service properly entails understanding your customers (whether they are a business or a consumer). I have come to understand various cultures through studying in Latin America and working Scandanavia. I also have attained various knowledge of other cultures as a result of working in a Global management training course for two years. 





I currently live and work in Denmark, however I am interested in living and working back in the United States.





Desired Salary: 60,000.00 USD Per Year 


My ideal job is developing advertising campaigns and branding of products by researching the target customer base. Knowing how individuals and groups think is a key component. 


 


Date of Availability: From 1 to 3 months from present





TARGET COMPANY 


Description of my ideal company:


Great company culture. A company that is not afraid to let their employees roam from group to group sharing thoughts and ideas. A combination of individual and team work is ideal. Corporate risk taking and innovation are extremely important. I currently work in a very conservative company, which does not allow for creative, energetic branding and advertising.





WORK STATUS: I am a US citizen.





EXPERIENCE 8/2001 - Maersk Sealand (International Shipping Conglomerate)


Advertising and Brand Manager 


My responsibilities include handling all centralized global advertising and branding for the company. I am currently working on producing a global ad project for all local offices to use, in order to save local creative costs and create one company view to the external customers. I also am in charge of shaping the brand name of the corporation. 





6/1999 - 8/2001 Maersk Inc. Madison, New Jersey 


Traffic and Capacity Coordinator 


Control and management of the volume of the company's ships through the Panama Canal. This was considered a foundation job while in the management training program. 





EDUCATION 5/1999 Pennsylvania State University 


Bachelor of Science in Marketing and International Business, with a minor in Spanish 


University of Costa Rica (One semester studying International Business)





SKILLS 


Brand Management, Advertising, Spanish, Various Microsoft programs (Powerpoint, Word, Excel) and various Adobe Programs (Illustrator, PageMaker, Photoshop).


