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Abstract: The various evaluation systems used by owners and their consultants should indeed determine pricing activity and strategy in construction. Consequently, the right pricing strategy and marketing intelligence practices should be applied in order to win a project in construction.  This paper presents several issues related to pricing in construction business.  Variables of current pricing policy in construction are explored.  A review of marketing intelligence practices used in business is presented.  The methodology to discover basic factors of pricing and marketing intelligence practices is using factor analysis to recent survey data of the top 400 U.S. contractors.  It is concluded that there are three dominant factors of pricing strategy and three dominant factors marketing intelligence practices.
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