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Abstract: Pricing is one of the most important aspects in marketing construction services. Up until today, there is only one pricing strategy predominantly used in construction: cost-based pricing. There are two problems with this pricing logic: underpricing or overpricing a bid offer. Realizing problems with cost-based strategy, researchers propose alternate pricing strategy in construction: market-based pricing. The heart of this model is market intelligence functions in a company. This paper reviews and explores marketing intelligence functions both in general and in construction.  First, it explores marketing intelligence system mostly developed in the manufacturing industry, including its importance, marketing research, marketing information systems, and decision supports systems. Then, it explores current development and practices of marketing intelligence in construction. In conclusion, marketing intelligence in construction, including marketing research, market information systems, and decision support systems, is a subject that is seldom discussed by researchers. From a survey of top US contractors, it is discovered that in practice, most contractors do make use of marketing intelligence.  Consequently, the need for the development of market-based pricing models together with planned marketing intelligence practices in construction are confirmed.  From the review results, the writer proposes the possible planned marketing intelligence practices in construction that should be studied and developed if market-based pricing is to be implemented by construction company successfully. 
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