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Summary 


This is an argumentative article about the lawsuit between the recording industry and the file-sharing software companies. The writer expresses his prime concern about the flawed law, DMCA: the music industry can identify the names and addresses of the Internet users it is now suing with the signature of a court clerk instead of judge’s approval. However, the writer thinks the file swaping, as it is increasing popularity, is an inalienable right.
Comments


I agree with the writer that people, neglecting the intellectual right, consider that file-swaping is undeniably correct.


It is no use for the music industry to continuously, repeatedly sue the software companies. Yes, you won the case in Napster, you may close KaZaa and Grokster, but there is still a multitude of peer-to-peer softwares which enable users to share music files in the Internet. They pour a lot of money in lawsuits against the software companies, why don’t they use the money to change the tarnished images of their singers and improve the low-quality of CDs they release?


For the music industry, they should self-evaluate instead of blaming the software companies. Only when they have an in-depth investigation about the core why people are not willing to buy the CDs of their famous singers can they pass through the recession and boost their sales. The prices of CDs are too high to afford. The popularity of the singers plunges. The songs they sing, the MTV they produce are far from accetable.

Eliminating the roots of the problem is the prerequisite for another climax of the music industry.
