Introduction

McDonald is one of the world's most well-known and valuable brands and holds a leading share in the globally branded quick service restaurant segment of the informal eating-out market in virtually every country. It is the leading global foodservice retailer with more than 30,000 local restaurants serving 52 million people in more than 100 countries each day. In Hong Kong, McDonald was familiar among different stages of citizens. In the project, we will discuss the production, market structure… etc of this popular fast food shop.

