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Part Three - 

Ron Scott of Activision once said that “Ultimately, however, as with any broad consumer product, great marketing will win the day.” (Cook, 1999) This writer is inclined to disagree, although he will admit that in the entertainment business, marketing can make or break a product.

 
To clarify things, when we speak of marketing, we speak of the presentation of the product to the (potential) consumer. We are talking here of packaging design, promotions, advertising, rebate plans, etcetera. 


In the computer game industry, from the moment one announces the commencement of production on a new product, all the way up to release and post-release, marketing and public relations are not to be ignored.


While marketing is really, in its simplest terms, the process of letting people know about your product, the computer game industry has created a situation where everybody is trying to scream louder than everyone else. 
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