Appendix 2

Questionnaire on the consumer behavior of TKO residents
I am an undergraduate of Hong Kong Baptist University, currently, investigating the TKO residents’ shopping behavior outside the town. Please take few minutes to answer the following questions, all information are for academic purpose only. Thank You for your cooperation.

First Section: Shopping Frequency Outside TKO
1. How many times do you shop at shopping centres in a month?


( one time or less
( two times
( three times
( four times or more
2. How many percentages do you shop outside the town?


( 10% or less
( 11% to 40
( 41-60%
( 61-90%
( 91% or above
3. When you shop outside the town, how many percentages do you shop intentionally?


( 10% or less
( 11% to 40
( 41-60%
( 61-90%
( 91% or above
Second Section: Shopping Behavior
Question 4 to 6, please choose the most appropriate answer

4. How frequently do you buy the following goods or services outside the town?

very
frequently
average
Infrequently
rare


frequently







4.1
Food Retail
(
(
(
(
(

4.2
Clothing and Fashion Wear
(
(
(
(
(

4.3
Household Products
(
(
(
(
(

4.4
Entertainment & Leisure
(
(
(
(
(

4.5
Jewellery or Accessories
(
(
(
(
(

4.6
Health & Beauty
(
(
(
(
(

4.7
Financial Service
(
(
(
(
(
5.
How important do the following drawbacks in Tseung Kwan O cause you not to shop in the town?

very
important
average
unimportant
Very


important



unimportant



5.1
Limited selection
(
(
(
(
(

5.2
Poor quality
(
(
(
(
(

5.3
Pricing Problem
(
(
(
(
(

5.4
No such Products or brands
(
(
(
(
(

5.5
Dissatisfy with the shopping


environment and services
(
(
(
(
(

5.6
Habit
(
(
(
(
(

5.7
Inconvenience
(
(
(
(
(
6. Which district do you shop most?

Please select 3 districts with the number 1 to 3 according to your frequent level to patronize, for example, 1 represents the distict that you mostly shop


___ Yau Tsim Mong
___ Kowloon City
___ Sham Shui Po
___ Kwun Tong


___ Wong Tai Sin
___ Central and Western
___ Wan Chai
___ Eastern


___ South
___ North
___ Yuen Long
___ Tuen Mun
___ Tai Po


___ Tsuen Wan
___ Sha Tin
___ Kwai Tsing
___ Others_________(Please Specify)

7. When do you shop most outside the town?


( weekdays

( weekend
8. Who would you shop with while shopping outside the town?


( family

( friends or colleagues

( alone

9. Please evaluate your satisfactory level towards all shopping centres in Tseung Kwan O.


( strongly satisfy
( satisfy
( average


( dissatisfy
( strongly dissatisfy
10. Which shopping centre would you prefer to shop if shopping in TKO?


( Hau Tak Shopping Centre
( King Lam Shopping Centre

( Po Lam Shopping Centre
( Tsui Lam Shopping Centre


( Metro City Plaza
( East Point City
Third Section: Personal Information
Gender: ( Male

( Female

Age: 
( 15-19
( 20-24
( 25-29
( 30-34
( 35-39
( 40-44

( 45-49
( 50-54
( 55-59
( 60-64
( 65 or above
Marital Status: ( Married

( Single
Occupation: (please choose the most appropriate one)


( Managers and Administrators
( Professionals
( Associate Professionals


( Service Workers and Shop Sales Workers
( Craft and Related Workers


( Clerks
( Plant and Maching Operators and Assemblers


( Elementary Occupations
( Retire
( Student
( Housewife
Household Income:


( <2000
( 2000-3999
( 4000-5999

( 6000-7999
( 8000-9999
( 10000-14999


( 15000-19999
( 20000-24999
( 25000-29999


( 30000-39999
( 40000-59999
( 60000+

Where do you work / go to school?


( Yau Tsim Mong
( Kowloon City
( Sham Shui Po
( Kwun Tong


( Wong Tai Sin
( Central and Western
( Wan Chai
( Eastern


( South
( North
( Yuen Long
( Tuen Mun
( Tai Po
( Tsuen Wan


( Sha Tin
( Kwai Tsing
( TKO
( Others_________(Please Specify)

Which region do you live in Tseung Kwan O? (please choose the most appropriate one)


( Hau Tak Estate
( King Lam Estate
( Po Lam Estate


( Tsui Lam Estate
( Metro City
How long have you lived in Tseung Kwan O?
( less than 3 years
( more than 3 years
~~~ The End, Thank You ~~~

Chinese Version Questionnaire

將軍澳居民區外購物研究問卷

本人是香港浸會大學三年級學生，現正研究將軍澳居民的區外購物行為，請回答以下問卷，
問卷共分為三部份。所有資料只作學術研究用途，多謝合作！

第一部份﹕區外購物頻率
1. 請問閣下每月會到商場購物約多少次？


( 1次或以下
( 2次
( 3次
( 4次或以上
2. 在區外商場購物的百份比約佔多少？


( 10%或以下
( 11%-40%
( 41-60%
( 61-90%
( 91%或以上
3. 閣下區外商場購物的決定，有目的的購買相對於臨時決定的購買約佔多少百份比？

 
( 10%或以下
( 11%-40%
( 41-60%
( 61-90%
( 91%或以上
第二部份﹕購物原因及行為
問題4至6，請依各問題選出各項重要程度
4. 請評估閣下在區外購買以下物品的頻密程度。


極頻密
頗頻密
普通
不頻密
極不頻密


4.1
食品零售
(
(
(
(
(

4.2
衣著、時裝
(
(
(
(
(

4.3
家居用品
(
(
(
(
(

4.4
娛樂消閒物品
(
(
(
(
(

4.5
珠寶、鐘錶配飾
(
(
(
(
(

4.6
美容、健康用品或服務
(
(
(
(
(

4.7
財務服務
(
(
(
(
(
5. 請評估下列各項引致閣下不在將軍澳區購物的重要程度。


極重要
頗重要
普通
不重要
極不重要


5.1
物品/服務選擇不足
(
(
(
(
(

5.2
物品/服務質素不足
(
(
(
(
(

5.3
價格不合
(
(
(
(
(

5.4
沒有該店舖/品牌
(
(
(
(
(

5.5
不滿店舖環境/服務
(
(
(
(
(

5.6
習慣問題
(
(
(
(
(

5.7
不方便
(
(
(
(
(
6. 閣下通常會在那一區商場（將軍澳區外）購物？

請選出三項，依頻率高低或重要性以1-3排列，1為最頻密或最重要

__ 油尖旺
__ 九龍城
__ 深水涉
__ 觀塘
__ 黃大仙

__ 中西區
__ 灣仔
__ 東區
__ 南區
__ 北區


__ 元朗
__ 屯門
__ 大埔
__ 荃灣
__ 沙田
__ 葵青


__ 其它____________（請列明）

7. 閣下一般會在甚麼日子在區外商場購物？


( 平日（上班 / 上學日子）
 
( 假日
8. 閣下在將軍澳區外購物時，一般會與甚麼人一起？


( 親人
( 朋友或同事
( 不與其他人一起
9. 請伻估閣下對將軍澳購物商場整體的滿意程度。


( 非常滿意
( 頗滿意
( 普通
( 不滿意
( 非常不滿
10. 閣下如在將軍澳內購物，會在下列那一個商場購買？


( 厚德商場
( 景林商場
( 寶林商場
( 翠林商場


( 新都城
( 東港城

第三部份﹕個人資料

性別﹕(男

(女
年齡﹕
( 15-19
( 20-24
( 25-29
( 30-34
( 35-39
( 40-44

( 45-49
( 50-54
( 55-59
( 60-64
( 65或以上

婚姻狀況﹕( 已婚

( 未婚
職業﹕（請選出最接近閣下的一項）


( 經理及行政人員
( 專業人員
( 服務工作及商店銷售人員


( 輔助專業人員
( 非技術工人
( 機台及機器操作員及裝配員


( 工藝及有關人員
( 文員
( 退休


( 學生
( 主婦

全家每月總收入﹕


( <2000
( 2000-3999
( 4000-5999

( 6000-7999
( 8000-9999
( 10000-14999


( 15000-19999
( 20000-24999
( 25000-29999


( 30000-39999
( 40000-59999
( 60000+

請問閣下在那區上班 / 上學？


( 油尖旺
( 九龍城
( 深水涉
( 觀塘
( 黃大仙

( 中西區
( 灣仔
( 東區
( 南區
( 北區


( 元朗
( 屯門
( 大埔
( 荃灣
( 沙田
( 葵青


( 將軍澳
( 其它____________（請列明）

請問閣下現居將軍澳那一區？（請選出最接近閣下的一項）


( 厚德村
( 景林村
( 寶林村
( 翠林村


( 新都城

請問閣下在將軍澳居住了多久？
( 三年以下

( 三年以上
~~~全卷完，多謝合作~~~
Appendix 5
Retail Mix of the Six Shopping Centres

Retail Mix of East Point City

Food Retail
Household Products
Clothing
 Jewellery / Accessories

百佳咖啡餐廳
日本城 (家居用品)
Bossini
星光珠寶

美心快餐
吉之島
U2 Kids
謝瑞麟珠寶金行

農場餐廳
萬寧
U2
瑪貝爾鑽飾店

大魚豊作日本料理
實惠
G2000
周生生珠寶金行有限公司

好好粥麵
屈臣氏
Apple Shop
奧莉軒首飾

仙跡岩
吉之島
U-Right
時間廊

哈迪斯
怡和科技廣場
(電腦用品)
Undercover

(Female Underwear)
藝視眼鏡

肯德基
樂聲牌專賣店
(家電)
Veeko

(Female Fashion Wear)
眼鏡 88

旺灶庄韓國料理
泰來電腦
Le Saunda Young (shoes)


敦煌海鮮酒家

BIEM (M Formal Wear)


加拿大冰凍鮮果乳酪

Baleno


美心西餅

CX


CANDY SHOP

MaCP (Female Fashion)


零食物語

Esprit Kids


余仁生

馬獅龍


優之良品

大一公司


榮華餅店

鱷魚恤


7-11便利店

馬拉松




西部牛仔褲







Health & Beauty
Financial Services
Entertainment & Leisure
Others Good & Services

美康 (護膚用品)
匯豐日夜理財
美國冒險樂園
商場辦事處

化粧城 (化粧用品)
中國銀行
樂韻琴行
美聯物業

香港髮型顧問中心

黃田書店
香港置業

燕逸軒 (燕窩)

康泰旅行社
利嘉閣地產

東方藥業 (藥材)

星晨旅遊
啟勝地產代理

頤康醫務中心

新華旅遊
新鴻基地產售樓處



永安旅遊
新世界電話



富士一小時沖印
數碼通銷售及客戶服務中心

Retail Mix of Metro City Plaza

Food Retail
Household Products
Clothing
 Jewellery / Accessories

惠康超級市場
屈臣氏
興業皮鞋手袋公司
采視眼鏡

琦興上海菜館
工聯優惠中心
凱欣皮鞋
雅迪眼鏡公司

農場餐廳
典麗燈飾公司
Gemini 時裝
文迪錶行

興發粉麵餐廳
英豪窗簾床上用品公司
Cannelle

(Female Fashion)
金福珠寶金行

濠園食軒 (酒樓)
Bedodo Bedding Speciality Store
Mi' Des Infantswear (Infant Wear)
視堡眼鏡公司

哈迪斯
家居工場
小朋友童裝


北海道刺身壽司專門店
翡翠籐器
高威皮鞋手袋公司


源運燒臘飯店
夢軒床上用品
壹站店家居設計服務中心


粥麵皇
宜鋒影音電業有限公司
美之女仕用品
(女裝內衣)


多福食品
軒琴居 (傢俬)
巴布豆童裝專門店


蛋撻王
特格 (傢俬)



TCBY
順豐家庭用品



金滿湖潮州酒家
日本城家庭用品



漢福海鮮酒家
Wish (家居擺設)
Entertainment & Leisure
Others Good & Services

零食物語
真我家居
Key 店 (精品)
雅潔洗衣有限公司


怡翠花藝精品
新城攝影器材公司
全人教育


新時代燈飾電器公司
心意屋精品文具
數碼站


德泰傢具公司
倬韻琴行
基匯裝修


幸運屋 (家居擺設)
視音店
恆發傢俬設計公司


零壹天地 (電腦)
天利行書局
怡豪傢居設計


日昇窗簾
新都城書報社
旭昇設計公司 (室內設計)


電業便利店
新麗攝影沖印公司
創 (室內設計工程)


永勝窗簾燈飾
飛行號漫畫
永明鋼鐵閘中心


專業鎖匠鎖類配匙中心
漫畫館
雅佳室內設計工程公司 (裝修)


永利恒傢俬
聲威琴行
盛基五金漆油


李思富 (窗薕)
砌圖天地
摩登傢俬室內設計



錦隆模型玩具公司
名仕裝飾材料公司 (裝修)

Health & Beauty
Financial Services
溢聲鐳射影視
新時尚家居設計

皇朝髮舍
恒生銀行
創溢文具禮品公司
恒基兆業地產代理有限公司

克麗緹娜日迦美容健康顧問中心
交通銀行
新世紀家庭電視遊戲
恒基兆業地產代理有限公司租務處

新城中西藥行

多麗美精品玩具
利嘉閣

康健診所


香港置業

西醫馬宜聰醫務所


美聯物業

羅冠球醫生醫務所


中原地產

海韻美容美體中心




憶花欣化粧品中心




Retail Mix of Hau Tak Shopping Centre

Food Retail
Household Products
Clothing
 Jewellery / Accessories

麵飽廊
電話廊 (家用電話)
富德 (女裝)
雅倫眼鏡中心

涼果天地 (糖果)
偉興電器之家
美琪 (鞋)
28 鐘錶

聖安娜餅屋
網域電腦系統 (電腦硬件)
大腳

(鞋、書包)


必勝客
國源鎖類工程
(鎖類用品)
美兒童裝


McDonald's
豐澤電器世界
奇琪 (童裝)


OK 便利店
藝匠 (鎖類用品)
富德皮鞋


新敘興粥麵
腦地方 (電腦)
利文手袋皮具公司


大眾小食
雅緻美化家居中心



名食小廚
屈臣氏



王老吉涼茶




小蒙古風味小食




裕興點心美食




金暹東南亞美食




拉麵




金晃日式食品專門店




厚德粉麵茶餐聽




厚福大酒樓




厚德街市




百佳超級市場




Health & Beauty
Financial Services
Entertainment & Leisure
Others Good & Services

西醫蔡偉雲
渣打銀行
千年史書文具店 (玩具書藉精品)
鴻運地產

厚德診所

地利店
亞洲傳訊

菲碧美容健美中心

厚發玩具書報社
寶發乾濕洗衣公司

榮華參茸中西藥房

大眾書局
可可潔衣中心

安盈美容他粧品中心

大方攝影沖印有限公司
煤氣客戶中心

康泰藥業團

快圖美
將軍澳郵政局

中國成藥專門店

奇異店
(玩具精品)
其士店

仁人藥業公司

影視美

(影碟、影帶)
和記新幹線

夢髮廊

至誠模型玩具


溫拿髮型集團




Retail Mix of King Lam Shopping Centre

Food Retail
Household Products
Clothing
 Jewellery / Accessories

7-11便利店
萬榮家庭用品傢俬中心
雅仕公司

(鞋、衣著)
眼鏡88

大快活快餐店

美琪 (鞋、衣著)


麵飽廊

大方百貨公司
(衣著)


大班粥

永興公司 (衣著)


優之良品




百佳超級市場




ok便利店




富實海鮮酒家




阿波羅美極屋




大昌食品市場




景林街市









Health & Beauty
Financial Services
Entertainment & Leisure
Others Good & Services

麗晶髮廊
匯豐銀行
華發圖書文具、玩具公司
寶發乾濕洗衣公司

髮姿匙

快圖美沖晒店


中華參茸海味藥業公司

東京書局


景林中西參茸行




陳光旋西醫診所




陳偉德牙醫診所




卡巴琴行




景林白普理珍所




Retail Mix of Po Lam Shopping Centre

Food Retail
Household Products
Clothing
 Jewellery / Accessories

大快活快餐店
淘大傢居
鴻業皮鞋手袋
雅倫眼鏡中心

阿波羅美極屋
亨利家庭用品
仙娜服裝


百佳超級市場
崇發電器行
高威皮鞋


麵飽廊
卓譽電腦專業教育中心
人人服裝


老正興菜館
寶林莊家庭用品
德川皮袋公司


寶林酒樓




OK便利店




大昌食品市場









Health & Beauty
Financial Services
Entertainment & Leisure
Others Good & Services

好時代髮型集團
淅江興業銀行
聲威琴行
彩虹專業乾洗公司

龍髮廊

愛克發數碼沖印


靈實珍所

香港童軍西貢區總部


牙科醫生徐扶風

寶琳文具玩具


西醫陳志德

英皇御准香港賽馬會投注站


西醫黃奕鏡

英明閣文具玩具


全昌參茸中西藥行




慈樂藥業公司




Retail Mix of Tsui Lam Shopping Centre
Food Retail
Household Products
Clothing
 Jewellery / Accessories

阿波羅雪榚店
萬榮家庭用品
雅仕公司
采視眼鏡

廣良興食品
林河源家庭用品中心
晶晶時裝童裝


山崎麵飽
興業床上用品
漢強鞋業皮具公司


大家樂快餐店
通明電業公司
金溢服裝百貨公司


百佳超級市場
樂聲電業



OK便利店
建新傢俬鋼具



泰昌榶果店
真善美電腦洗衣



翠林酒樓




東東雲吞麵




健一小廚




翠林街市




大昌食品市場









Health & Beauty
Financial Services
Entertainment & Leisure
Others Good & Services

天和堂中西藥行
華僑商業銀行
明亮花藝


根本髮型美容
豐銀行
文光書店


美琪髮型集團

翡翠雜誌社


國明藥業海味公司

有善琴行


翠林髮廊

新麗攝影沖印


新偶像專業美容

幸運樂園


牙醫劉銘強




西醫林樹德




西醫謝多祥




Appendix 6: Result of Anova and Pearson’s Correlation Coefficient

Analysis Effect of Age


Significant Value
Pearson’s correlation coefficient (R)
Remark

Shopping Frequency (Q. 1 to 3)

Shopping time per month
.000
-.476
**

Percentage of outshopping
.001
-.313
**

Percentage for intentional outshopping
.071
-.209
--

Goods/Services Bought Outside Frequency (Q. 4)

Food retail
.000
.349
**

Clothing and fashion wear
.000
.479
**

Household products
.003
.060
*

Entertainment & leisure
.000
.358
**

Jewellery or accessories
.287
.134
--

Health & beauty
.054
.163
--

Financial service
.049
.106
*

Drawbacks of TKO Centres Leading to Outshopping (Q. 5, 9)

Limited selection
.000
.361
**

Poor quality
.002
.209
**

Pricing Problem
.012
-.154
*

No such Products or brands
.000
.495
**

Poor shopping environment and services
.287
.249
--

Habit
.054
.287
--

Inconvenience
.049
.350
**

Satisfactory level
.372
-.051
--

Analysis Effect of Gender


Significant Value
Pearson’s correlation coefficient (R)
Remark

Shopping Frequency (Q. 1 to 3)

Shopping time per month
.592
.049
--

Percentage of outshopping
.433
-.072
--

Percentage for intentional outshopping
.757
-.028
--

Goods/Services Bought Outside Frequency (Q. 4)

Food retail
.466
.067
--

Clothing and fashion wear
.575
-.052
--

Household products
.789
-.025
--

Entertainment & leisure
.120
.143
--

Jewellery or accessories
.000
-.313
**

Health & beauty
.002
-.281
**

Financial service
.173
.125
--

Drawbacks of TKO Centres Leading to Outshopping (Q. 5, 9)

Limited selection
.873
-.015
--

Poor quality
.103
-.150
--

Pricing Problem
.349
.086
--

No such Products or brands
.644
.043
--

Poor shopping environment and services
1.000
.000
--

Habit
.093
-.154
--

Inconvenience
.393
.079
--

Satisfactory level
.909
.010
--

** there is significant effect of Age/Gender on the dependent variables and the Pearson’s correlation coefficient (R) is bigger than 0.2

* there is significant effect of Age/Gender on the dependent variables but the Pearson’s correlation coefficient (R) is smaller than 0.2

-- there is no significant effect of Age/Gender on the dependent variables

Analysis Effect of Marital Status


Significant Value
Pearson’s correlation coefficient (R)
Remark

Shopping Frequency (Q. 1 to 3)

Shopping time per month
.002
.279
**

Percentage of outshopping
.012
.229
**

Percentage for intentional outshopping
.014
.224
**

Goods/Services Bought Outside Frequency (Q. 4)

Food retail
.424
-.074
--

Clothing and fashion wear
.000
-.326
**

Household products
.299
.096
--

Entertainment & leisure
.001
-.306
**

Jewellery or accessories
.792
-.024
--

Health & beauty
.065
-.169
--

Financial service
.500
-.062
--

Drawbacks of TKO Centres Leading to Outshopping (Q. 5, 9)

Limited selection
.001
-.297
**

Poor quality
.563
-.053
--

Pricing Problem
.948
.066
--

No such Products or brands
.000
-.421
**

Poor shopping environment and services
.146
-.133
--

Habit
.002
-.278
**

Inconvenience
.009
-.238
**

Satisfactory level
.791
.024
--

Analysis Effect of Household Income


Significant Value
Pearson’s correlation coefficient (R)
Remark

Shopping Frequency (Q. 1 to 3)

Shopping time per month
.008
.275
**

Percentage of outshopping
.000
.392
**

Percentage for intentional outshopping
.005
.258
**

Goods/Services Bought Outside Frequency (Q. 4)

Food retail
.258
-.138
--

Clothing and fashion wear
.002
-.305
**

Household products
.004
-.291
**

Entertainment & leisure
.937
-.007
--

Jewellery or accessories
.032
-.206
**

Health & beauty
.540
-.101
--

Financial service
.009
-.279
**

Drawbacks of TKO Centres Leading to Outshopping (Q. 5, 9)

Limited selection
.000
-.309
**

Poor quality
.025
-.148
*

Pricing Problem
.002
.316
**

No such Products or brands
.022
-.240
**

Poor shopping environment and services
.095
-.179
--

Habit
.014
-.211
**

Inconvenience
.478
-.062
--

Satisfactory level
.036
.235
**

** there is significant effect of Marital Status/Household Income on the dependent variables and the Pearson’s correlation coefficient (R) is bigger than 0.2

* there is significant effect of Marital Status/Household Income on the dependent variables but the Pearson’s correlation coefficient (R) is smaller than 0.2

-- there is no significant effect of Marital Status/Household Income on the dependent variables

Analysis Effect of Occupation


Significant Value
Pearson’s correlation coefficient (R)
Remark

Shopping Frequency (Q. 1 to 3)

Shopping time per month
.010
.248
**

Percentage of outshopping
.007
.286
**

Percentage for intentional outshopping
.170
.172
--

Goods/Services Bought Outside Frequency (Q. 4)

Food retail
.543
-.012
--

Clothing and fashion wear
.014
-.262
**

Household products
.128
-.186
--

Entertainment & leisure
.744
.004
--

Jewellery or accessories
.623
.059
--

Health & beauty
.048
-.224
**

Financial service
.012
-.253
**

Drawbacks of TKO Centres Leading to Outshopping (Q. 5, 9)

Limited selection
.349
-.086
--

Poor quality
.572
-.057
--

Pricing Problem
.292
.104
--

No such Products or brands
.187
-.129
--

Poor shopping environment and services
.080
-.206
--

Habit
.383
.039
--

Inconvenience
.000
-.373
**

Satisfactory level
.001
.331
**

Analysis Effect of Living Duration in TKO


Significant Value
Pearson’s correlation coefficient (R)
Remark

Shopping Frequency (Q. 1 to 3)

Shopping time per month
.144
-.134
--

Percentage of outshopping
.074
-.164
--

Percentage for intentional outshopping
.206
.116
--

Satisfactory level towards shopping centres in TKO (Q. 9)

Satisfactory level
.710
-.034
--

** there is significant effect of Occupation/Living Duration on the dependent variables and the Pearson’s correlation coefficient (R) is bigger than 0.2

* there is significant effect of Occupation/Living Duration on the dependent variables but the Pearson’s correlation coefficient (R) is smaller than 0.2

-- there is no significant effect of Occupation/Living Duration on the dependent variables
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