Bibliography

Daniels, P. W. (1985) Service industries : a geographical appraisal. London, Methuen

Dawson, John. (1983) A Shopping Centre Development. London; New York, Longman

Dawson, John A. (1980) Retail geography. London, Croom Helm ; New York, J. Wiley

Guy, Clifford. (1994) The Retail Development Process : Location, Property, and Planning. London; New York, Routledge

Hong Kong. Census and Statistics Dept. (1997) 1996 Population By-census. Basic tables for Tertiary Planning Units, Hong Kong, Government Printer
Hong Kong. Census and Statistics Dept. (1997) 1996 Population by-census. Main tables, Hong Kong, Government Printer

Hong Kong Government, Territory Development Department, (1993) 20 years of new town development, Hong Kong, Territory Development Dept.

James R. Pinkerton, Edward W. Hassinger, David J. O’Brien. (1995) “Inshopping by Residents of Small Communities.” Rural Sociology 60, 467-480

Levy, Paul S. (1991) Sampling of Populations : Methods And Applications. New York, Wiley

Loudon, David L. (1993) Consumer Behavior : Concepts and Applications. 4th ed. New York, McGraw-Hill

Martin, Peter G. (1982) Shopping Centre Management. London; New York, E. & F.N. Spon

McGrew, J.Chapman, Monroe, Charles B. (1993) An Introduction to Statistical Problem Solving In Geograhpy. United States of America, Wm.C.Brown Communications 

Mowen, John C. (1987) Consumer Behavior. New York, Macmillan ; Londonb Collier Macmillan, 

N.A. (1995), Wen Hui Daily, 13 August

Oppewal, H., Louviere, J.J. (1997) “Modelling the Effects of Shopping Centre Size and Store Variety on Consumer Choice Behavior” Environment and Planning A 29, 1073-1090

Peter, J. Paul. (1993) Consumer Behavior and Marketing Strategy. 3rd ed. Homewood, Irwin

Peter, J. Paul. (1994) Understanding Consumer Behavior. Burr Ridge, Irwin, 

Peter, J. Paul. (1996) Consumer Behavior and Marketing Strategy. 4th ed. Chicago, Irwin

Runyon, Kenneth E. (1987) Consumer Behavior And The Practice Of Marketing. 3rd ed., Columbus, Merrill Pub. Co.

Schiffman, Leon G. (1983) Consumer Behavior. 2nd ed. Englewood Cliffs, Prentice HallZaltman, Gerald. (1983) Consumer Behavior : Basic Findings and Management Implications. 2nd ed., New York, Wiley

Schiffman, Leon G. (1987) Consumer behavior. 3rd ed. Englewood Cliffs, N.J., Prentice-Hall

Scott, Peter (1970). Geography and Retailing. London, Hutchinson Univ. Library

Solomon, Michael R. (1996) Consumer Behavior : Buying, Having, and Being. 3rd ed. Englewood Cliffs, N.J., Prentice-Hall

Sternthal, Brian. (1982) Consumer Behavior, An Information Processing Perspective. Englewood Cliffs, N.J., Prentice-Hall

Wells, William. (1996) Consumer behavior. New York, J. Wiley

The Government of the Hong Kong Special Administrative Region, Planning Department, (1998) Hong Kong Planning Standard and Guidelines (Chapter 6). Hong Kong, Government Printer

Town Planning Board, (1998) Outline Zonning Plan No. S/TKO/5. Hong Kong, Government Printer

Town Planning Board, (1998) Outline Development Plan No. D/TKO/1C. Hong Kong, Government Printer

Roger TYM and Partners (1998), Study on Shopping Habits and Revision of Chapter 6 of Hong Kong Planning Standard and Guideline. Hong Kong

1
77

