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ABSTRACT


A well planning new town should have high degree of self-containment and is not supposed to depend on facilities and infrastructures outside the town. However, new towns in Hong Kong are weak in the provision of shopping facilities for local residents. Tseung Kwan O (TKO), as a newest new town in Hong Kong, should have higher degree of self-containment because it has been suggested by the past experience from previous new towns. It has six main shopping centres spread apart in the main residential areas and the needs of residents should be satisfied in these shopping centres. As the shopping behaviours of TKO resident show, however, the retail facilities are not able to satisfy the residents’ needs. This pushes residents to go outside to obtain the products that they need. This project is going to identify the causes of this phenomenon with the basic supply and demand concept.


Different groups of people have different needs and this constitutes demand on different types of good and service. Different needs can be recognized by the demographic characteristic. Whether these different needs can be satisfied are mainly determined by the supply side, provision of retail facilities in a town. In TKO, the retail facilities are very poor although there are six shopping centres in it. The numbers of each type of store are not enough, the goods and services provided is in low quality and the retail mix in some of the centres are imbalance. The poor retail facilities can only satisfy few people and that produces the out-of-town shopping behavior.
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