 The company that we interviewed is a manufacturer of household products. They produce various cleaning, laundry and auto care products. Their headquarters is located at Oakland’s downtown business district. They operate dozens of manufacturing facilities and small offices throughout the United States. They also have manufacturing sites in countries around the globe, including Mexico, Argentina, Australia, Canada, China and New Zealand. Just like many other companies, they are divided into many different departments including Information Services; Customer Service and Logistics

 HYPERLINK "http://www.thecloroxcompany.com/careers/work_departments2.html" \l "Engineering" ;  Finance and Accounting;  Marketing and Brand Management;  Procurement  Research and Development ; Planning and Forecasting etc.
In the year of 2004, they have 2.3 billion net sales with household products in North America, 0.6 billion in Latin America and other places, and 1.4 billion with specialty products. They net sales have increased about 4 percent. Their strategic goal for now is to grow to a 15 billion dollar company in 5 years. Their international strategy is to establish joint ventures with local business people in developing countries where there is a strong demand for liquid bleach as a household cleaner and disinfectant.
That Company was started by five entrepreneurs at Oakland, California: a bank president; a purveyor of wood, coal, grain and hay; a miner; a lawyer and a bookkeeper on May 3, 1913. They invested $100 apiece to set up America's first commercial-scale liquid bleach factory on the east side of San Francisco Bay. In ninety years, the company has grown into a worldwide manufacturer and marketer of consumer products.
