Marketing Management Department

Course Syllabus

COURSE CODE/TITLE:
ADCONTE (Contemporary Developments in Advertising and Marketing
 


Communications)

PRE-REQUISITE:  

ADPRINS, ADSTRAT, ADWRITE, ADVISUA & MARKMAN

PRE-REQUISITE TO:

ADTICUM (Advertising Practicum)

TYPE OF COURSE:  

major course

FACULTY: 

TERM/TIME/ROOM: 

COURSE DESCRIPTION:  

This course is a discussion of contemporary developments and trends in the field of advertising and marketing communications.   It tackles developments in various areas of advertising agency operation like account, creative, production, media, and marketing services.  It likewise updates the students on developments in the advertiser, media, and supplier sector; as well as new trends in the business industry that can provide an impact on developing an advertising campaign.

OBJECTIVES/VALUES:

      At the end of the course, the students are expected to:

1. Acquire knowledge of the latest trends and developments in the various sectors involved in advertising campaign development like the client, advertising agency, supplier, media and other related sectors.

2. Obtain information on new technologies and practices in advertising agency operations.

3. Understand the impact of the macro-environment in conceptualizing, developing, and implementing a marketing communications program.

4. Learn new strategies that will crystallize advertising concepts and “big ideas.”

5. Evaluate on-going advertising campaigns and probe on innovative techniques and perceived strategies.

6. Discuss ethical standards set by clients and agencies in disseminating their campaigns.

7. Investigate advocacy issues that will provide an impact to a developing society like the Philippines.

TOPICS:

	SESSION NO.
	T O P I C
	NO. OF HOURS


	1
	Contemporary developments in the macro-environment.

Contemporary developments in brand management.
	

	2
	Contemporary developments in advertising agency operations and management.

Contemporary developments in account management and strategic planning.
	

	3
	Contemporary developments in creative services operations and conceptualizations.

Contemporary developments in print, broadcast, and other traditional media.
	

	4
	Trends towards non-traditional media advertising.

New technologies in production of advertising campaigns in all media.
	

	5
	Contemporary developments in media planning.

Contemporary developments in marketing services and promotions.
	

	6
	Contemporary developments in marketing communications research.

Advocacy Advertising.
	

	7
	MIDTERM EXAM
	

	8
	Ethics in advertising.

Marketing Public Relations.
	

	9
	Events Marketing

Incentive Marketing
	

	10
	Professional advertising associations

E-Commerce and E-Marketing
	

	11
	Global advertising trends

New Ideas
	

	12 - 14
	Cases, Oral Exam
	


TEACHING METHODS/STRATEGIES:

                  Lectures, Seminars, Case Work, Field Trips and Observations Tours, Concept Reports, Reaction Papers,  Readings, Research, and Discussions.
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REQUIREMENTS:

          Production of Concept Report Video

          Submission of Reaction Papers/Book and/or Journal Review

          Tour of Advertising Agencies/Clients/Media Companies/Production Houses

          Individual Reports/Oral Exams

ASSESSMENT/EVALUATION:

First half:
2/3 Class Standing (concept reports, seminar/reaction papers, case reports, 

recitations, and related accomplishments.

1/3 Mid-term Examination

Second half:  
2/3 Class Standing

                                
1/3 Final Paper/Oral Exam

TEXT/MATERIALS/REFERENCES:

Books:

Ong, Yolanda (editor). 2000. The Science of Advertising.  Anvil Publications:  Quezon City.  

Ong, Yolanda (editor). 2000. Art and Advertising. Anvil Publications:  Quezon City. 

Go, Josiah (editor). 2001. Marketing Shift:  From Basics through Breakthroughs. Design Plus

Publications:  Quezon City.  

Garcia, Leonardo. 1999. Advocacy Advertising. DLSU Press:  Manila. 

Belch, George E. and Michael A. Belch. 2001. Advertising and Promotion:  An Integrated Marketing

Communications Perspective. 5th edition.  McGraw Hill:  New York.  

Journals:

          Advertising Age

          Asian Advertising and Marketing

          Journal of Advertising Research

          Journal of Marketing

          Journal of Marketing Education

          Journal of Marketing Educators (Philippines)

     Other References:

           Mass communications books

           Metropolitan dailies and magazines

           www.pma.philonline.com
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