Marketing Management Department

Course Syllabus

COURSE CODE/TITLE:
(MARKOST) Marketing Distribution and Retail Management 

PREREQUISITE:

MARKET1, MARKRES, MARKCU1, QUATECH

PRE-REQUISITE TO:

TYPE OF COURSE:

major course

FACULTY:


Mr. David Inocencio
TERM/TIME/ROOM:

First Term SY2001-2002/1800-1930 TH L319; 1940-2110 TH L211

COURSE DESCRIPTION:


The course focuses on the management of retail marketing and the distribution of products along channels.  The various concepts as well as practices in retailing are discussed in the course.  Students will be asked to conduct store audits in order to have a real world appreciation of the concepts discussed in the classroom.  As a final activity, students will submit a formal retail plan for an actual retail establishment and present this plan in class.

COURSE OBJECTIVES:


At the end of the course, the students are expected:

1. To acquire a working understanding of the concepts, practices and techniques of retail marketing;

2. To know the principles and functions of distribution of management;

3. To understand the need and role of strategic planning in a increasingly competitive business environment;

4. To distinguish between the different types of retail outlets;

5. To be able to write and defend a retail plan for a specific outlet.

VALUE AIM:

1. To emphasize Christian ideals of honesty and integrity in the retailers relationships with its customers, suppliers and employees.

2. To promote the role of  ethics in the practice of retailing.

TEACHING METHODS/STRATEGIES:


Lectures, discussions and case analysis.  Students will be asked to conduct a store audit.  

REQUIREMENTS:

1. Quizzes, tests (including a midterm)

2. Written reports and case analysis.

3. Store check reports and a reaction paper on relevant trade events;

4. Individual reports on an assigned topic;

5. Retail Plan Presentation (Finals)

In groups of 3 to 4 students, a written and oral presentation will be made on a particular retail institution.  The Retail Plan will be the embodiment of all the concepts and theories discussed in class as applied in a real retail institution.

ASSESSMENT/ EVALUATION:





Mid-term Grade


Final Grade


Individual Participation
       25%



     25%


Quizzes 

       25%



     25%



Reports


       25%



     25%


Mid-term Exam

       25%

Retail Plan
     25%

TEXTBOOK:

Retail Management: A Strategic Approach




By Barry Berman, Joel R. Evans, 5th Edition, 1992




Distribution Management:  Principles, Readings, and Exercises




Edited by Ernesto M. Apodaca, DLSU Press, Manila, 1989

REFERENCES:

Retailing Fifth Edition




By:  J. Barry Mason, Morris L. Mayer & Hazel F. Ezell, 1994




Essentials of Retailing




By: Michael Levy & Barton A. Weitz, 1996

Prepared by:


Mr. David Inocencio

May 2001
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Course Schedule
	
	

	No.
	Date
	Topic Coverage 
	Activity
	Assignment

	1
	5-Jun
	Course Introduction
	Discussion
	Written Case:

	2
	7-Jun
	CH. 1: Intro to Retailing
	Lecture
	Julie's Video Shoppe

	
	
	
	
	Read Chap.1,2 & 3

	
	12-Jun
	Holiday
	
	

	3
	14-Jun
	Why Plan? Intro to Strat Plan 
	Lecture
	Floor Plan:Dept Store

	
	
	Julie's Video
	Discussion
	Supermarket; Grocery

	4
	19-Jun
	CH. 2 Retail Strategy
	Lecture
	Read Chap. 4 &5

	5
	21
	CH. 3 Changing Environment
	Presentation by assigned group

	
	
	
	
	

	6
	26
	Short test
	Test
	

	
	26
	CH. 4 Retail by Ownership
	Lecture
	

	
	
	Direct Marketing 
	Presentation by assigned group

	7
	28
	Retail by Strategy Mix (CH. 4)
	Lecture
	

	
	
	
	
	

	8
	3-Jul
	Continue CH. 5
	Lecture
	

	9
	10-Jul
	 Identifying & Understanding Customers (CH 6)
	

	
	
	Supermarket Conference Abstract
	
	

	10
	17-Jul
	Midterm Exam
	
	

	11
	19-Jul
	Trading Area Analysis (CH. 8)
	Lecture
	

	
	
	Site Selection
	Discussion
	

	12
	Jul 24
	Site Selection (CH. 9)
	Lecture
	

	
	
	
	
	

	13
	
	
	
	

	14
	31-Jul
	Managing a Retail Business
	
	

	
	
	CH. 10 & 11
	
	

	
	
	
	
	

	16
	Aug. 7
	Merchandise Management
	
	

	
	
	Chap 13, 14 & 15
	
	

	18
	Aug. 14
	Communications & Promotion
	
	

	
	
	Chap 16 & 17
	
	

	20
	Aug. 16
	Retail Plan Presentations
	
	

	
	
	
	
	

	22
	Aug. 23
	Retail Plan Presentations
	
	

	
	
	
	
	

	24
	Aug. 30
	Retail Plan Presentations
	
	

	
	
	
	
	

	
	Sept. 10
	Course Card Distribution
	
	


