SENIOR PROJECT – CLASS NOTE BUILDER ON MARKETING


THE WHOS OF MARKETING

The User

The Decision Maker

The Buyer

The Influencer

WHAT IS MARKETING?

THE FOUR P’S OF MARKETING

Product

Price

Place

Promotion

MARKET STRATEGIES - GAIN/SUSTAIN A COMPETITIVE ADVANTAGE

Cost Leadership

Differentiation

Market Niche/Focus

THE MARKETING PLAN

1. Segment the Market – Develop potential customer profiles

Demographics

Psychographics

User Characteristics

2. Choose the Market Target – Groups with similar wants and needs

3. Determine Buying Behavior – Look at the whos

Where do the buyers want to buy?

When do they buy?

What do they buy (benefits & hidden reasons)?

How do the buy?

4. Position the Product – Target market perception

Brand awareness

Brand loyalty/preference

Brand insistence

5. Determine the Promotional Mix

Advertising

Personal selling

Sales promotions

Publicity and public relations

6. Implement and Evaluate results

Professor Phillips
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