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Television achieves popularity faster than any other mass medium
By 1960, 9 in 10 families own one, on an average of 5 hours a day

Reshapes leisure time, defines buying/selling of consumer goods
Critics challenge trends in postwar years, “mass society” culture with emphasis on conformity, status, and material consumption

Television becomes popular very fast, main networks of NBC, CBS, and ABC grow directly from radio, FCC oversees licensing of stations and sets technical standards, most stations associated with networks
Transforms advertising, sponsors leave production of programs up to network, instead buy time slots for spot advertisements (commercials)
Net revenue of TV networks is $1 billion by 1957, climbs very fast
Early shows revolve around dilemmas of consumer society, plots around comic tension created and resolved by consumption
By late 1950s, situation comedies (sitcoms) show affluent middle-class families, epitomize ideal American family, tend to simplify life
Television cuts deeply into movie-going, studios sell backlog of films to networks who air shows, Westerns and crime dramas very popular
TV able to create fads overnight, Elvis Presley appears on several variety shows and becomes an international star very quickly
Prime-time entertainment avoids political issues, political controversy can too easily scare away sponsors, many anticommunist “watchdogs”
Cold war restricts political discussion, even ignored by documentaries 
Television news doesn’t start until 1963, only then does its power to influence nation on different events become clear
1952 election uses TV for political advertising for first time, Republicans promote Eisenhower, becomes most important part in electoral politics, has ability to make largest impact on society

Assortment of writers express fear, anger, disgust at mass culture
Radical/conservative critics denounce mass media, argue that audience is “atomized, anonymous, and detached”, claim media manipulates attitudes and behaviors of isolated individuals within the masses

Sharpest dissent of cultural conformity comes from group of writers known as the Beats, lead by Jack Kerouac and Allen Ginsberg
Distrust of American progress, power, and material gain

Celebrate spontaneity, friendship, jazz, drug use, open sexuality, identify with black music and black culture
Kerouac creates “spontaneous prose” style of writing, novel On The Road chronicles his adventures back and forth across America, main character Dean Moriarty becomes symbol of freedom and rebellion

Alcoholism drives Kerouac to death at age forty-seven in 1969
(883)
Allen Ginsberg write epic poem Howl, becomes highly controversial and eventually becomes one of best-selling poetry books in history
Although the Beats receive critical bashing from literary establishment, millions of Americans read work and are intrigued by alternative vision
Mass media trivializes the Beats, term “beatnik” is coined, and many conform to the “beatnik” personality (oxymoron)
Beats foreshadow mass youth rebellion and counterculture of 1960s
What were the sources of cultural discontent during this period?
Many writers expressed fear, anger, and disgust at the emerging mass culture. They argued that the audience was “atomized, anonymous, and detached” as the media manipulated their attitudes and beliefs, creating fads and popularizing consumer goods. The Beats were an example of this, an anti-conformist group that advocated individualism, spontaneity, and an escape from commercialized material America. 
